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MOLLY ENGLISH

CRAPHIC DESIGNER

<

CONTACT

>

phone
9803221392

email
mollyo92@gmail.com

website
mollyenglishdesigns.com

Check out my portfolio
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<

SKILLS

>

Marketing Layouts
Print Design
Brand Identity Packages

Organization &
Communication

Digital Art and Design

Website Building

<

SOFTUWARE

P

Adobe InDesign
Adobe Photoshop
Adobe Illustrator

Microsoft Office

< EXPERENCE >

Graphic Design Intern
Compass Group / Charlotte, NC / 2022

While working with the design team of Envision Group, creat-
ed multiple projects such as social media posts for Stop Food
Waste Day, content layout for the Stop Food Waste Day Cook-
book, and marketing materials for Chef Appreciation Week.

Head Atheltic Trainer
Atrium Health / Fort Mill, SC / 2017-2022

Through an outreach program with the local hospital, provided
medical coverage for Fort Mill High School athletics, organized
administrative duties as inventory and equipment orders, and
worked closely with coaches and athletes on medical care,
injury prevention, and rehabilitaion.

Graduate Assistant Atheltic Trainer
U. of South Carolina / Columbia, SC / 2015-2017

Provided medical coverage to local high schools and summer
camps, acted as preceptor teaching the underclassmen, while
completing the master’s degree of athletic training.

< EDUCATION >

University of Southern New Hampshire
Bachelor of Arts Graphic Design and Media Arts
2021-2022

University of South Carolina
Masters of Science Athletic Training
2015-2017

University of North Carolina Wilmington
Bachelor of Science Athletic Training
2011-2015

< REFERENCES >

Laura Weber Susan Woodson
Marketing Director Athletics Secretary
Envision Group Fort Mill School District
LauraWeber@compass-usa.com woodsons@fortmillschools.org.com
704.280.4700 803.431.0755
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MENU DESIGN

Client : Pasta Amore
Year :2021

The overall goal of this project was to create a menu for an Italian restau-
rant called Pasta Amore. [ was inspired by the restaurant’s Italian background to
focus on Italian cuisine like pizza on the cover and other famous cuisines in the
food area, and used the brand’s color scheme of red and green to represent the
Italian flag. Within their mission statement, they stated their food is “fun, fresh,
and filled with love,” with I placed on the cover of the menu to invite customers
into the restaurant.

The project was created on InDesign, since InDesign is proficient in print-
ready designs that require organization of layouts. I chose this design for my
portfolio because it showcases my skills of designing from a brand identity, and
creating a piece with an organizational layout. It also demonstrates how I utilize

images and colors to create an engaging and eye-catching design.

02 BROCHURE DESIGN

Client : Pasta Amore
Year :2021

The overall goal of this project was to create a brochure layout incorporating
items from the brand identity of the restaurant Pasta Amore, while connecting to
the previous menu design. Organization was key to place the large amount of infor-
mation into columns while creating a product that matches the brand. Since this
was created for a family restaurant, I added To Go menu as To Go orders are popu-
lar with families, especially those with young children.

This piece was created on InDesign to create the brochure, and Photoshop
to create the mock-up design. I selected this to be a portfolio piece because it show-
cases my print design skills, and demonstrates using InDesign for brochures, which

is a common print media for companies.
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TABLE TENT

Client : Pasta Amore
Year :2021

One of the first tasks needed by this client was a table tent design to
be placed on the restaurant tables. After the brand details were provided,
the layout was created with information to attract the attention of the
customers. Two options were given to the client.

Techniques demonstrated with this product is masking the objects
in Adobe Photoshop to remove backgrounds, and Adobe InDesign to create

the layout and organization of the design.

MAGAZINE ADVERTSIMENT

Client : Amethyst Bay Resort & Spa
Year :2021

To create a full-page magazine advertisement for a spa and
resort that invited the audience to book a stay was the goal of the
project. It was designed towards a specific audience of newlyweds
and booking their honeymoon. The colors, logo, and other brand
details were taken from a brand identity package.

The tools used for this portfolio piece was Adobe Photoshop
and Illustrator. Photoshop was used to create the image details,
while Illustrator was used to create the layout and other details.
The background photo was taken by myself and edited with
Photoshop. I choose this piece because it is a print marketing

design in which I created based off a brand identity package for a

specific audience.
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D. MAGAZINE COVERS ARTICLE LAYOUTS

Client : Science Magazine
Year :2021

Client : Two Different Audiences
Year :2021

After given the title and accompanying text of an article, the goal of
the project was to place the text in a two-page spread with facing pages. Two
different spreads were designed to give options to the client. The audience was
a scientific population, based on the information from the text that was given,
E A M E _ ! ' which is why space and planet pictures were included.

‘ \ - J | . ' The program used was InDesign, for easy layout organization of text
. p and images for print and the mock-up was designed in Photoshop. I decided to
LWESTRE&HII: v L / 2C) - include this piece in my portfolio because this layout shows a large amount of

text and how I organize an article on a spread.
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The goal of this project was to take a photo and design two
magazine covers for two different audiences, and to communicate a specific
message to an audience. The typography, word choice, color scheme, and
layout were selected to connect to the specific audience and draw them
into read the articles in the magazine, each different depending on the

demographics. _— : L

This project was first created on Adobe InDesign, along with
Photoshop to remove the background of the subject’s image, and then both
covers were placed on a Photoshop file to see both covers at once. I choose
this piece to showcase my typography skills within the portfolio. It has

aspects of choosing the right wording and font for a specific audiences.
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Molly and Quint started
dating after their junior
High School prom.

‘They went to different
colleges and started

the long distance
relationship. Quint- USC,
Molly -UNCW.

After they graduated,
Molly and Quint lived
together for the first time
in an apartment in Fort

Mill, SC.

Molly and Quint bought
a house together in
Fort Mill, a cute little

Quint proposed to Molly
on Hilton Head Tsland,
FINALLY!

Molly and Quint GOT
MARRIED, after 10
years of dating! Tn 2.
perfect little ceremony,
and can’t wait to
celebrate it with everyone
today!

Bridesmaid Meer &> Greet

MEGAN GOURLEY- Megan is Molly’s older

. sister, and the Maid of Honor! They were op-

posites when they were younger, but they grew
up to be best friends. Now, everyone thinks
they look like twins, and Molly is okay with
being compared to such a beautiful person!

HEATHER HARRIS- Heather is Molly’s

. oldest brother Matt's wife. Heather was Molly’s

first sister-in-law; and has been in the family
since Molly was 16, so she feels like her sister

© in every way! Heather is one of the people who

Molly always go for advice and she is a great
friend!

GENSEI SMITH-HARRIS- Gensei is Mol-

Iy’s brother Michacl’s wife. Gensei and Molly
hit it off as soon as Michael introduced them,
 because of their similar personalities! She is the
kindest and most unique person Molly knows,

and Molly is so glad to call her SIL!

KELLY ROONEY- Kelly and Molly have
been friends since they were 2 years old! Kelly

s the most fun, funniest, and caring girl Molly

knows. They are sisters from another mister!

. Kelly is the oldest friend of Molly, and Molly

couldn’t stand up there without Kelly by her
side!

TAYLOR ENGLISH- Taylor is Quint’s sister.
Taylor and Molly have felt like sisters since

. things got serious with Quint, and Molly is so

glad to officially call her SIL! Taylor is the most

- adventurous and smartest girl Molly knows,

and Molly can’t wait to be there for Taylor for
anything she needs!

The Groomsmen Tell All

ALAN PARKS- Alan is the Best Man! The
fist of the “Band of Brothers™ is Alan. He
is arguably Quint’s go to guy for anything in
day to day life. From professional advice to
where to get the best deal on golf clubs, Alan
has always been there for Quint and he looks
forward to sharing this special day with him.

JONATHON SAUNDERS- If Quint could
Thave a second Best - Man, it would have been
Jonathan. Sharing similar tastes and sense of
humor, when Quint and Jonathan are together
its a dangerous combination. Jonathan is casily
Quint’s go to guy on any tough sports situa-

tion.

CHASE GREEN- Chase Green is the one
. guyis this group who can fix anything and
s always up for an adventure. Quint has lost
count of the times Chase has saved the day
with his ability to think on the fly. Chase is
casily Quint’s go to guy on any tough sports
situation.

ERIC MORAN:- Since becoming the Cross-

Fit expert, Exic has become the muscle of the

group. His competitive spisit and love for all -
things Braves can't be understated. Quint loot=
forward to enjoying this special da=—"

s is casily Quintsm— "

'WEDDING DAY POST

WEDDING POST DESIGN

Client : Myself
Years : 2021

This was a design that I created for my own wedding, and it was a piece
that was given to the guests in the hotel welcome bag. I included information
about the venue, bridal party, and food to give the guests all the information they
needed to have a great time at the wedding.

[ used a combination of Adobe Illustrator, Photoshop, InDesign, and the
IOS app Procreate to create this piece, each program used for the best suited
aspects. This piece was added to the portfolio because it demonstrates a wide

range of skills over many graphic design programs.

Oh, The Places They’ve Been...

Molly and Quint love to travel. They both studied abroad
during their college years. Molly enjoying 2 month in the summer
of 2014 in Scotland at the University of Stirling, and Quint spent
a whole 6 months living in Barcelona, Spain. During each of
their adventures, Molly and Quint traveled seperately. The travels
include places like Loch Ness in Scotland for Molly (she saw the
monster!) and Quint even went to Greece and Amsterdam. At
the end of Quint’s semester, Molly met him in Barcelona and
together, they took 2 weeeks spending time in Barcelona, Rome,
Paris, and London. Molly and Quint have also traveled on two
cruises together, one in 2017, and another in 2018. Those places
include spots in the Caribbean like the Bahamas, Haiti, Puerto
Rico, and the Flordia Keys. Molly and Quint hope to travel again,
especially to London, because they were there, it was Christmas
and Boxing day, so all the attractions were closed! They love
to travel and hope everyone gets an oppurtunity to explore the
world around them.

Enjoy the adventure!

WEDDING CROSSWORD

(How many nieces and nephews does

Molly and Quint have?

‘ace head piece worn by bride

\e city where Quint and Molly first
\ started dating (and got married))
pan on his wedding day

man on her wedding day
+ Quint’s last name

vn
Quint’s brown dog
Both Quint and Molly’s birthday month
4 You may now the bridel
7 What state do Molly & Quint live in?
(2 Words)

8 Molly & Quint’s black and white dog

9 Something old, something new,
something borrowed, something
12 a small circular band, typically metal

4

Tian You
I

il ad i
Enjoy the adventure!

WEDDING CROSSWORD

—_thebid!
7 Wit st do Mol & Quit v n2
Words)

e
Mol & Quins ik s whic dog
9Somatting o someting e,

somaingbortmed somcling__
124 sl i bund piclly metl
i
DN o o

WEDDING DAY POST
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BRAND IDENTITY

Client : Upper Crust Bakery
Years : 2019

The goal of this project included designing a scal-
able logo and a cohesive brand identity for a bakery. I went
through the process of creating different variations of the logo
until one fit the company, through process of collaboration
and feedback. The brand’s package includes envelopes, let-
terheads, business cards, and accompanying products.
Adobe Illustrator was used to create logo, and then
the paper product pieces layouts. Photoshop was utilized to
display the brand package in one layout. The branding suite
was chosen for my portfolio because it showcases my ability

to create a logo and branding style for a company.
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BRANDING

<Sod ul peEpiciotis unce omnis [ate natus error sit yveluotatam accu-
sant . coleremque laudantium, Totcm rem cperam, ecque ipsc
quos o ille inventore veritatis &t cuasi architécia oectos vitae dicta
Furt @xplicass. Nemo arine issom valuptatem quia voluptos sit as-
anrmatur aut adit ool lug t, s8¢ quio conasc.Lrtu’ megni doloras sos
qui retions voluptotem sequl ressi.rt, Nao.e porro quisq.am ast, q.
dolerem |psum quio dolor 5it amaet, consactatur, odipiscl ve it. sed
qule rer tumauem gius rodi tempora ingidunt Jut lakbore et de ore
megnam aliguam q.aerat veluptatam,

Ut @nir gdminime va~ am, quis ~ostr.om axa:citaticetem ullom cor-
2oris suseiplt loberiogom, nisl Ut 9l quid ex ea commadi cer sequatur?
Quis autermn vel eun lure reprehienderit qulTn ea volupiate valll esse
quam nit | melestios cengecuatur, vel llum gul dolarem eurs ‘ugiat
quo veluptas nulle pariotur? Sec ot oerspiciotis unde amnis iste
~atus arrar sl valuptotem cccusanziur doloremque laudantium,
1otam rem apadiem, sague 'psa guae ab i o nventcre veriatis et
quosi architectc beatas vitas dicte 5.t sxpl cabo. Neme anim ipscr
voluptetem quic valuptos sit csoernatur aut 6cit ot fugit sad quia
corsaquuniur magni dolores eos gul roticne velupratem sequi nesci-
urt, deg.e 20ra quisquam st qui delorem psum gquia dale” 81
amet, corsectetur, odipigel vellt, sed quia ron numguom eius modi
1empora incicdunt ut labore et delore magram aliquam qucarcl vo-
wpratem. Ut eni— aod minima venians, qu s nestium axarcitationanm
Jllam corpors suscipil labesiose™, risi ot allquid ex 8o commaoci
corgsquolur®

Quis autem vel eum lure reprehenderit gu' in @0 volupiate velil esse

quam nin'| melestios censacuaiur, vel llum qui delarem sur fugiat
quo veluptas nJlle pariatur?
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HOUSE SKETCHES

Client : Family Members These four house sketches were done
Years : 2020 for my family for Christmas presents. These
were created by digital art and made to look
identical to the house with every detail, and
can be customizable to clients. They can be
made into framed art, magnets or stickers, or
any product the client desires.

Each piece was created on the IOS
app Procreate from a reference photo of the
house. I decided to include these pieces in
my portfolio because it is a freelance piece
that I can advertise for myself as a graphic
designer. Digital art sketching can be used for

individuals or companies.
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Created With Your Favorite Color! Halicween Phone Aesthetic

FOUR
different
backgrounds!
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It's a matching phone aesthetic
to your personality!
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Backgrounds and
: Widgets also
{' X avaiable!
Phone Aesthetic!
I can design any
apps you have, it’s
very customizable!
|
] O PHONE AESTHETICS
Client : Future clients
Years : 2022
. . . Happy New Year!!
These are advertisements for my services of creating Match your new years resolution to your phone aesthetic!

custom phone app photos, widgets, and backgrounds to make
a cohesive phone aesthetic. In the new IOS updates, users can
create custom shortcut apps on their home screen, which can be
any image. This allows for an overall phone aesthetic.

The programs used to create this portfolio piece was
the IOS app Procreate for the phone images, widgets, and
backgrounds, as well as Photoshop for the advertisement
layouts. I choose this piece to be induced in my portfolio because
it is showcases my drawing skills, and will advertise to future

clients to options to the customizable phone aesthetics.
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